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Introduction
The media play an influential role in framing and ordering our social and economic 
world.  Their influence shapes the way we interpret and engage with our global 

States election, there has been much discussion on who or what is to blame.  Recent-
ly, much of the blame has been placed at the doorstep of the media and the rise in fake 
news not only on traditional news platforms but also on social media.

-

-

nation in transition was ready for its first female president.  However, the exit polls and 
-

-

-
tioned her ability to govern.  The media focused on her private email server, the Beng-

would win the election in a landslide victory.

Media Framing
The public relies on mass media platforms for the dissemination of political informa-
tion.  The way the media distributes this information and their shaping of individuals or 

aspects of a perceived reality and makes them more salient in a communicating text, 
causal interpretation, moral evaluation, and/or treatment recommendation for the 

are chosen directly correlate to the nature of public opinion, the political and economic climate.  Journalists and 
pundits also must take the commercial interests of their parent companies into consideration when framing their argu-
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Framing of Female Politicians

objectivity, many lean toward dramatic and over-simplified versions of complex ideologies which often results in the 

cycle.

Framing of Hillary Clinton
Studies conducted on the framing of Clinton, prior to her most recent presidential run reveal an uneasy relationship with 

her success.  The news media, without concrete evidence, framed her as dishonest in her public life while being cold in 

Street speeches appeared disproportionate when compared to the scrutiny of Trump and his global business empire.

Politics and Public indicated that media organisations engaged in journalistic bias that led to the disproportionate 

been a cottage industry.  Pundits and journalists alike continually refer to her as corrupt and untrustworthy, even though 

based on emails collected during the time she was Secretary of State.  By the end of the election cycle they had released 
thousands of emails on a daily basis.  These emails would then provide fodder for news discussions.  While the emails 

The framing of Clinton moved beyond her political policies and ideologies to focus on her sense of fashion.  The contin-

a gender-blind wardrobe helped to solidify her framing as a cold and calculating woman.  These comments add to the 
overt sexism of coverage women like Clinton experience when they run for public office.
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Conclusion

Clinton and the post-election exit polls have indicated that the heavily slanted discourse surrounding her candidacy 

are still not really prepared to elect a woman as president.  The framing of Hillary Clinton conveys broader ramifications 
for the way the media treat not only for women in politics but all women in positions of power.
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